
PROPOSITION K
The voters declare that the proliferation of advertising in the public right-
of-way contributes to urban blight and visual clutter, as well as the com-
mercialization of public spaces within the City.  It is the policy of the vo-
ters of San Francisco as follows:

1. There shall be no increase in the number of general advertising signs
on street furniture on the public right-of-way, including, but not limited
to, transit shelters, kiosks, benches and newspaper racks, over the num-
ber authorized by City law and City contracts as of July 1, 2007.

2. There shall be no increase in the number of general advertising signs
visible to the public on the exterior of City-owned buildings over the
number in place as of December 1, 2007. 




